SugarXR Business Plan

Executive Summary

SugarXR is redefining how businesses captivate, convert, and connect—using the
combined power of WebAR and Al. Imagine a world where retail stores, events, and
marketing campaigns come alive with personalized, interactive digital experiences—
without the friction of downloading an app — with only their phone.

With Augmented Reality (AR) and Artificial Intelligence (Al) transforming how consumers
engage, SugarXR is at the forefront—creating real-world magic that drives traffic, sales,
first-party data, and user-generated content (UGC) like never before.

Inspired by the runaway success of Pokémon GO, our platform blends immersive
entertainment with business outcomes—empowering businesses and brands to
surprise, delight, and convert. SugarXR’s proprietary IP verticals unlock new revenue
streams in retail, public safety, education, and large-scale sponsorship activations. Every
activation is designed to be interactive, measurable, and viral—perfect for modern
marketers in the attention economy.

Al is seamlessly woven throughout our platform—from dynamic content personalization
and behavior-driven funnels to automated insights that help our clients understand and
serve their audiences better. This intelligent layer supercharges engagement and drives

higher ROl across every campaign.

With the global AR market projected to exceed $100 billion by 2030, SugarXR is poised to
lead this revolution. We’re seeking a $2 million investment to scale operations, enhance
our Al- and AR-powered Saa$S platform, and forge major national and international
partnerships.

This is your opportunity to join a female-founded, first-mover tech company unlocking the
future of experiential marketing—where WebAR + Al = engagement magic.

The Problem & Market Opportunity

The Challenge: Engagement is the New Currency, Digital Engagement is Broken

« Traditional digital advertising is failing. Banner blindness, ad fatigue, and
declining engagement rates mean brands are struggling to connect with customers.

¢ Social mediareach is unpredictable. Algorithm dependency forces businesses to
continuously spend on ads for visibility, with no long-term engagement guarantees.
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« Retailers and event organizers lack interactive, shareable experiences that
drive real-world foot traffic and digital virality.

The $100B+ Market Opportunity

The global AR industry is experiencing explosive growth, with WebAR standing out as
the most scalable solution for businesses. Key industry segments include:

e Advertising & Marketing: $397 billion industry, with AR increasing conversion rates
by 30-50%.

e Retail & E-commerce: AR-driven shopping is expected to drive $36 billion in sales
by 2027.

e Education & Training: The EdTech market is projected to hit $230 billion by 2028,
with AR improving learning retention by 90%.

¢ Live Events & Sponsorships: Businesses are increasingly turning to immersive
engagement experiences to drive attendance and brand recall.

With SugarXR’s plug-and-play AR platform, brands and organizations can launch
interactive, gamified experiences in minutes—increasing dwell time, engagement, and ROI.

The SugarXR Engagement Platform
Why SugarXR is a Game-Changer

1. Instant WebAR Access - No app downloads. Just scan, engage, and share.
Proprietary platform and integration existing platform

2. Exclusive IP & AR Content - Unlike competitors, SugarXR owns and develops
customizable, branded AR experiences.

3. Al-Powered Analytics & Insights - Businesses get real-time engagement metrics to
measure success.

4. Freemium+ Business Model - A low-barrier entry point ensures mass adoption,
while premium upgrades drive high-margin revenue.
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SugarXR's Target Industries

Total Addressable Market $198B global AR market by 2028 (CAGR: 31.5%)
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Our Business Model

SugarXR’s business model is built to scale through a high-impact, low-friction funnel that
turns immersive AR experiences into long-term revenue. We begin by identifying massive
verticals—$100B+ industries—where AR can solve real problems or unlock new value.
Then, we launch a freemium+ experience with an Al upsell funnel, that is sponsor-ready
and designed to attract broad engagement while priming for upsell.

With strategic distribution partners, such as associations or enterprise partners, we quickly
reach large, qualified audiences. From there, participants register for the experience and
enter an Al-powered sales funnel that drives monetization through analytics, training
modules, marketing tools, and customization.
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This model is already in motion with SmARt Kids Fire Safety, our AR-powered public safety
education product, distributed by the Minnesota State Fire Chiefs Association and
supported by upcoming national sponsors. The funnel generates both one-time and
subscription revenue streams, proving our model can scale across industries.

SugarXR's Proprietary IP

Our owned IP-driven AR experiences generate scalable, recurring revenue across multiple
industries:

o HalloweenAR - Launched - The first-ever

PRODUCT OVERVIEW

= | SmARt Kids Fire Safety Tool

SMAR Kids Fire Safety is an innovative Augmented Reollly/AR tool launched to make fire safety

¢ | education engaging and accessible. With a quick QR code scan, citizens unlock interactive
experiences—no app, just a mobile phone. Together, will educate, inspire, & save lives.

LEARN MORE: www.SmARKidsAR.com
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Transforms brick-and-mortar stores into

interactive AR destinations, increasing
foot traffic.
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¢ AR Fundraising & Sponsorships - Gamified AR donation tools like "Raise the Flag"
create high-engagement sponsorship activations.

¢ Event & Agency AR Activations - Conferences, concerts, and festivals leverage
SugarXR’s platform for immersive brand activations.

¢ Corporate Team-Building Scavenger Hunts - Location-based AR scavenger hunts

for businesses and tourism boards.

SugarXR's Verticals Create Multiple Revenue Streams

Each SugarXR vertical is designed to unlock massive, recurring revenue potential
through a robust ecosystem of value-added modules.

Every experience—like SmARt Kids Fire Safety—is built with extensible components that
drive monetization beyond a single engagement. These include analytics dashboards,
customizable content, marketing toolkits, training modules, data reports, physical and
digital kits, sponsor integrations, and grant-backed programming.

Each Vertical is A Massive
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Revenue is generated through both annual subscriptions and one-time purchases,
enabling scalable growth across state and national levels. SugarXR is projected to grow a
single vertical from $100K in Year 1 to $25M+ by Year 5.

This modelis not only repeatable but compounding—each new vertical multiplies reach,
value, and revenue.

Competitive Edge & Market Positioning

Competive Landscape

SugarXR stands apart from competitors by combining

frictionless WebAR experiences, proprietary IP, and e |
business-driven outcomes into a scalable engagement S0 Ine

platform. High Scale - Non-WebAR High Scale - WebAR
Our competitors either focus on developer tools (8th e ScflefNOMR pis s
Wall, Zappar, Blippar) or lock experiences within social ;;:iﬁi:ss 8;,';;2’;"
media ecosystems (Snapchat, Meta). SugarXR offers a i Zappar

fully brand-owned, customizable WebAR solution that

delivers higher engagement, longer dwell times, and Pediablity & Acoee abilty

greater ROI.

Key Differentiators:

1. Frictionless, App-Free WebAR - Unlike app-based AR solutions, SugarXR's

platform allows users to instantly access AR experiences through QR codes or links,

reducing barriers to engagement.

2. Proprietary IP & Scalable Verticals — SugarXR owns and develops IP-driven AR
experiences, ensuring recurring revenue and market differentiation.

3. Abusiness-first, Data-Driven Approach: Our Al-powered analytics provide deep

insights into customer behaviors, allowing brands to measure impact and optimize

campaignsinreal time.

4. Multi-Industry Expansion Capabilities — With applications in retail, events, public

safety, education, and marketing, SugarXR is positioned as the go-to AR
engagement partner for diverse industry needs.

5. Freemium+ Model for Mass Adoption — SugarXR’s freemium model ensures broad

accessibility, while premium upgrades drive high-margin revenue streams.
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6. Brand-Owned AR Engagements — Unlike Snapchat and Instagram filters, which
keep AR experiences within their platforms, SugarXR allows brands to fully control
their AR activations, from branding to data ownership.

Market Leadership & Future Positioning

« Higher Engagement Than Traditional Digital Advertising — While digital ads
experience declining click-through rates, SugarXR delivers 4+ minutes of dwell time
per user, significantly outperforming traditional ad formats.

¢ Proven Virality & UGC Potential - By incorporating photo and video capture
features, SugarXR drives organic user-generated content (UGC), increasing reach
and brand exposure.

¢ Long-Term Industry Expansion — With AR adoption accelerating across industries,
SugarXR is uniquely positioned to lead the WebAR market for B2B and B2C
applications.

By leveraging our turnkey, data-driven, and brand-owned engagement model, SugarXR is
poised to become the dominant WebAR engagement platform, offering businesses the
most scalable and interactive solutions in the market.

Goals for SugarXR

1. Achieve 50M+ Annual Revenue in the Next 5 Years

o Continue the freemium+ model to drive mass adoption with strategic
distribution partners.

o Develop multiple revenue streams, including subscription-based AR
experiences, branded IP licensing, sponsorship, enterprise solutions, charity
fundraising experiences, and monetization of data insights from engagement
analytics.

2. Scale SugarXR’s Proprietary Engagement Platform to 100,000+ Paying
Customers

o Offer affordable, scalable, and easy-to-deploy AR experiences for
businesses of all sizes.

o Build self-serve, no-code tools to reduce friction and increase adoption with
online sales funnels and email campaigns. Turnkey, self-set-up.

3. Develop a Portfolio of High-Value, IP-Owned AR Properties
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o Create at least five proprietary AR brands that drive recurring revenue (e.g.,
HalloweenAR, SmARt Kids Fire Safety, Magic Little Doors).

4. Achieve 100M+ User Interactions Annually with Industry-Leading Engagement
Metrics

o Deliver 4+ minutes average dwell time per experience.

o Generate 10M+ shares per year through built-in UGC (user-generated
content) features.

5. Secure $2M+ in Growth Capital to Scale Technology, Sales, and Market
Expansion

o Create a cutting-edge engagement platform.
o Grow a world-class team across AR development, data science, and sales.

o Establish strategic partnerships with leading tech, retail, and entertainment
companies.

SugarXR’s $50M Annual Revenue Plan (5-Year Strategy)

Scaling to $50 million in annual revenue within five years requires a mix of high-scale SaaS
subscriptions, retail licensing, enterprise deals, and data monetization. This plan
incorporates a B2C licensing model where SugarXR splits revenue 50/50 with retail
partners like Target, Home Depot, and Spirit Halloween, while keeping other IP products
focused on B2B sales.

Core Revenue Streams ($50M Target)

Target % of 5-Year
Revenue Stream

Revenue Goal
SaaS Engagement Platform (Subscriptions &

. 40% $20M

Freemium+)
IP-Owned AR Products & Retail Licensing

20% $10M
(HalloweenAR)
Enterprise & Brand Activations (B2B Deals) 30% $15M
Data Monetization & Sponsorships 10% $5M

Scalable SaaS Engagement Platform ($20M)
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Goal: Grow a self-serve AR engagement platform for businesses and organizations.

¢ Freemium+ Model: Free tier for mass adoption. Paid tiers for branding, analytics,
engagement tracking, and exclusive AR content.

¢ Target Customers: Fire Departments, Local businesses (restaurants, boutiques,
tourism spots), Event organizers (concerts, expos, conferences), Chambers of
Commerce, Retail brands (shopping malls, department stores).

¢ Pricing Structure:
o $29.99/month (starter plan) > 10,000 subscribers = $3.6M/year
o $199/month (pro plan) > 5,000 subscribers = $12M/year
o Enterprise deals ($100K each, custom features) » 50 companies = $5M/year
¢ Growth Strategy:
o Self-serve SaaS model with built-in Al-powered engagement insights.
o Upsell premium features to free-tier users.
o Strategic partnerships with business associations and event groups.
IP-Owned AR Products & Retail Licensing (HalloweenAR) ($10M)
Goal: Scale HalloweenAR through B2C retail partnerships with major retailers.
e Retail Licensing Model: HalloweenAR sells for $19.99, SugarXR keeps 50 percent.

¢ Projected Retail Sales: 1M units sold per year through Target, Spirit Halloween, or
Home Depot. SugarXR’s share: $10M/year.

¢ Growth Strategy: Expand HalloweenAR distribution to mass retailers, e-commerce,
and Halloween pop-up shops. Add seasonal AR content and digital collectibles to
drive repeat purchases. Launch Magic Little Doors to consumers for gardens.

Enterprise & Brand Activations (B2B Deals) ($15M)

Goal: Secure custom AR activations for global brands, event organizers, and tourism
leaders.

¢ Target Customers: Fire Departments, Fortune 500 brands, Major event organizers
(festivals, expos, stadiums), Retail and tourism brands.

¢ Example Use Cases:
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o Magic Little Doors: AR product launches and gamified shopping experiences.

o Fire Safety and Education: Sell SmARt Kids Fire Safety to 1,000 fire
departments and schools at $10K/year.

o Events and Sports: AR fan engagement and sponsorship activations.
o Tourism and Public Spaces: Interactive city experiences.
¢ Revenue Structure:

o 40 mid-tier deals ($50K - $150K activations) = $6M/year
o 8 high-end sponsorships ($250K - $500K per brand) = $4M/year
o 1,000 SmARt Kids licenses ($10K/year each) = $5M/year

Data Monetization & Sponsorships ($5M)

Goal: Monetize consumer engagement data and sell sponsored AR activations to brands.

« Data Monetization: Sell consumer engagement and behavior analytics to
businesses. Projected Revenue: $3M/year.

¢ AR Sponsorships: Offer branded AR sponsorships tied to high-traffic events.
Projected Revenue: $2M/year.

5-Year Growth Roadmap
Year 1: Foundation & Early Traction ($2M-$5M)
e Launch SaaS platform with first 2,500 paying customers.
e Secure HalloweenAR retail partnerships.
e Close 5 enterprise deals ($100K each).
Year 2: Market Expansion ($10M-$20M)
e Grow subscription base to 7,500 paying businesses.
¢ Expand HalloweenAR into nationwide retail chains.
e Land brand sponsorship and data-driven revenue deals.
Year 3: Hypergrowth & Scale ($30M-$40M)
e Hit 15,000 SaaS subscribers.

e Expand B2C licensing model to more retailers.
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e Close larger enterprise deals ($250K+ activations).

Year 4-5: Market Leadership & $50M Revenue Milestone
¢ Become the dominant AR engagement platform with 25,000+ customers.
o Reach 500M+ annual user interactions.

¢ Expand into international markets and new verticals.

Revenue Model & Growth Strategy

SugarXR operates across multiple high-value revenue streams, including:
e SaaS Subscriptions & Licensing (40% of Revenue | $20M Target)

o Businesses subscribe to our platform ($29.99 - $199/month) for branded AR
tools and analytics.

e Retail Product Sales (20% of Revenue | $10M Target)
o HalloweenAR projected to sell 1M+ units per year via major retailers.
e Enterprise & Sponsorship Activations (30% of Revenue | $15M Target)

o High-end event sponsorships, tourism AR installations, and corporate
activations.

o Data Monetization (10% of Revenue | $5M Target)

o SugarXR provides valuable consumer engagement insights to brands and
advertisers.

The SugarXR Team

Our world-class team blends AR expertise, business strategy, and creative storytelling:

e Lisa George - Founder & CEO (Ex-Microsoft, experiential marketing leader). Lisa
brings decades of experience in interactive marketing, branding, and strategic
storytelling. Her vision has positioned SugarXR as a leader in WebAR engagement.

« Kami Karras — Creative Technologist & UX Prototyper (Pacific Northwest College of
Art, Hackbright Academy, NYU Interactive Media). Kami blends conceptual design,
coding, and UX to push AR experiences beyond conventional limits, crafting intuitive
and impactful digital experiences.
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¢ Nathan Green - 3D Animation & Visuals (Industrial Light & Magic, Universal
Studios). A 30-year veteran in the animation industry, Nathan’s expertise in CGI, AR
environments, and interactive storytelling ensures SugarXR delivers stunning,
immersive visuals.

¢ Aliaksei Huliuk — Senior AR Developer (WebXR, Three.js, 8th Wall expert). Aliaksei
leads SugarXR’s proprietary platform development, integrating cutting-edge WebAR
technologies for scalable, high-performance experiences.

e Sharayu Patil - Website Development, Shopify & E-Commerce Developer. Sharayu
specializes in high-converting digital storefronts, ensuring SugarXR’s online
ecosystem remains optimized for engagement, sales, and seamless user
experiences.

Why Invest in SugarXR?

¢ First-Mover Advantage — The WebAR market is poised for explosive growth, and
SugarXR is leading the charge.

¢ Scalable Business Model - Saas, retail licensing, and data monetization
ensure high-margin revenue streams.

¢ Proven Engagement Metrics — SugarXR AR experiences outperform digital ads by
200-300% in engagement.

¢ Positioned for Acquisition or IPO — As XR Glasses grow and WebAR expands,
SugarXR is primed for rapid valuation growth.

SugarXR is the future of immersive brand engagement. This is a rare investment
opportunity in a high-growth industry where AR transforms how businesses interact with
consumers. Join us in shaping the next digital revolution.
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