Target Market Overview for SugarXR

Vertical Market Size (B2B Opportunity)

SugarXR operates in the rapidly expanding Augmented Reality (AR) market, which is
projected to reach $100 billion+ by 2030, fueled by increasing adoption in marketing,
retail, education, entertainment, and public safety. Our primary B2B verticals include:

Advertising and Marketing

e |n 2024, the total U.S. advertising market was projected to reach
approximately $397 billion.

e Digital advertising dominates, accounting for 67% of industry ad revenue.

e Globally, advertising spending is expected to exceed $1 trillion in 2024.

¢ Engagement-driven ads can lower cost-per-click (CPC) by up to 40% and increase
conversion rates by 30-50%.

¢ Influencer marketing with strong engagement yields ROl 3-5x higher than traditional
digital ads.

¢ High-engagement campaigns generate 200-300% better ROl than low-engagement
ones.

Corporate Training

e The U.S. corporate training market was $144 billion in 2024.

e« Companies spend an average of $1,500 per employee annually on training and
development.

e Engaged learners retain 25-60% more information.

e Interactive corporate training increases knowledge retention by 30-50%.

¢ E-learning with engagement features sees 75-90% completion rates.

e Companies investing in engaging training programs see an ROl of $4-6 for every $1
spent.

Events & Conferences

e The U.S. corporate events and conferences market is valued at $95 billion.

¢ Non-business events, including concerts and community gatherings, contribute
another $95 billion.

¢ Interactive events see 20-30% higher attendance.

¢ Engaged attendees are 3x more likely to register for future events.

¢ Audience engagement tools increase participation by 50-70%.

¢ Personalized event experiences boost satisfaction and retention by 30%.
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Retail & Consumer Goods

e The global retail AR market is projected to grow from $8 billion in 2024 to $30 billion
by 2030.

e Over 100 million consumers already use AR for shopping, and 61% prefer retailers
that offer AR experiences.

¢ SugarXR’s Magic Little Doors and HalloweenAR products help retailers drive
engagement, dwell time, and conversions.

Public Safety & Education

e The global EdTech market is projected to hit $230 billion by 2028.

e Interactive learning tools improve retention by 90% compared to traditional
methods.

¢ AR enhances first responder training, disaster preparedness, and community safety
awareness.

e SugarXR’s SmARt Kids Fire Safety Tool provides a scalable solution for fire
departments and safety organizations.

Nonprofit & Social Impact

e The global digital fundraising market is valued at $27 billion and growing.
¢ Nonprofits leveraging AR for fundraising see 20-30% higher donation conversion
rates.

Tourism & Entertainment

¢ Tourism Market Size: In 2024, the global tourism market was valued at
approximately $11.45 trillion.

e Projected Growth: The market is anticipated to reach around $22.27 trillion by
2037, growing at a compound annual growth rate (CAGR) of 5.4% between 2025 and
2037.

¢« Entertainment Market Size: The global entertainment and media market
reached $2.83 trillion in 2023.

e Projected Growth: The industry is expected to grow to $3.4 trillion by 2028, with
significant revenue pools forming in advertising, streaming, and emerging markets.

¢ ARisenhancing engagement at museums, theme parks, historical sites, and city
tours.

e Live Events & Sports Activations: Stadiums and venues are adopting AR for fan
engagement, scavenger hunts, and sponsorship activations
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End Consumer Market (B2C Opportunity)

While SugarXR primarily operates as a B2B platform, the direct-to-consumer AR
experience enhances user-generated content (UGC), engagement, and brand advocacy.

Seasonal & Holiday Enthusiasts

e $10.6 billion was spent on Halloween in 2023, with digital experiences playing a
growing role in consumer celebrations.

¢ HalloweenAR taps into consumer demand for interactive, shareable Halloween
experiences.

Parents & Families

e The U.S. family entertainment market exceeds $70 billion, with increasing demand
for educational, interactive content.

¢ SugarXR’s SmARt Kids Fire Safety Tool provides engaging tools for parents teaching
safety skills.

Gen Z & Millennials (Social Media & Experience-Driven Audiences)

¢ GenZand Millennials spend 6 hours daily on mobile devices and prioritize
interactive content.

¢ SugarXR’s Magic Little Doors and scavenger hunts align with social-sharing trends,
making brands more discoverable.

Why This Matters to SugarXR

e Expansive Market Potential: SugarXR operates at the intersection of multiple
multi-billion-dollar industries primed for AR disruption.

e B2B & B2C Synergy: Our B2B clients benefit from the viral nature of consumer
engagement, creating a self-sustaining demand loop.

e Growing Demand for Engagement: Brands, nonprofits, and organizations are
seeking new ways to connect with their audiences, positioning SugarXR as a high-
value investment.

e Cross-Industry Applicability: SugarXR’s AR platform enables seamless
implementation across industries.

e Scalable & White-Label Capabilities: SugarXR’s framework supports corporate
sponsorships, brand campaigns, and public education programs, unlocking
multiple revenue channels.

e Proven Market Demand: High-engagement AR solutions improve conversion rates
(94%) and drive stronger business outcomes.
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SugarXR is at the forefront of the immersive engagement revolution. It offers scalable,
high-impact AR experiences that drive traffic, engagement, and brand loyalty. With strong
demand across industries, SugarXR is the go-to solution for brands and

organizations looking to enhance digital-first engagement, increase ROI, and create
memorable interactive experiences.
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